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What's wrong with the current media picture?

Wihile thee are more television channels, radio stations, and
Internet choices then ever, that dogsnt mean there s a greater
varisty of entertainment, news and information. That's because
much ofwhatyou see, hear, and read today is under the
control of 3 handful of arge companies,

Media Corporations Get Bigger

‘Today, six comorations control most of what you see on
television. One company has gobbled up mare than 1,000
radio stations across the country. And since 1875, two-thirds of
all independently-owned newspapers have disappeared. This
is a dangerous trand. Access to diverse sources of
information is the bedrock of a functioning democratic society.
Americans depend on television and newspapers to learn
aboutthe news, understand national and local issues and
make informed choices. Media consolidation means fewer
independent pipelines are available to distribute news,
entertainment and information to consumers and fewer voices
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DANGERS OF MEDIA CONSOLIDATION:  

THE REALITY OF WHERE LOCAL NEWS COMES FROM
Recent technological innovations have improved the accessibility of new media sources, bombarding us with a seemingly endless supply of media options, from cable television, to blogs, to satellite radio.  

LOCAL TV STATIONS & NEWSPAPERS REMAIN 

THE DOMINANT SOURCES OF LOCAL NEWS
Despite the tech explosion, look closely at where people really go for their local news:

· A 2004 national random sample survey found that 84 percent of the respondents rely on local TV and local daily newspapers as their primary source for local news and information. 
  

· 57 percent of these respondents indicated that they most frequently relied on local newspapers as their source for local news.

What about radio?  Only 10 percent of respondents most frequently relied on radio as a source for local news.
  Most local radio stations, owned by conglomerates, have no local production. Instead, companies like Clear Channel, Cumulus, Citadel, and CBS produce standardized national and regional shows, installing digital voice tracking systems to replace live local programming.

· The largest city in every county typically has only one or two local/regional radio stations which provide little in the way of local news and public affairs programming.

· Clear Channel dominated radio ownership in 2005, owning nearly triple the number of stations of its nearest rival.
  With 1,300 radio stations across the country, Clear Channel alone owns at least 1 in 9 U.S. radio stations.
  
What about cable?  Only 6 percent of respondents most frequently relied on cable television as a source for local news.
  All three national cable news networks, Fox News, CNN, and MSNBC, focus on programming that covers national news headlines and stories. 
  

· Cable television reaches approximately 80 percent of the local market, but only 20 percent of cable Multisystem Operators provide local news. 

· 31 independent regional cable-only stations air local news, and 12 of these stations are based in a single television market.
  

· Nearly half of these stations are owned by a traditional local news outlet, and all of these stations have operating and cross-promotional relationships with traditional local news operations. 
 

· 20 out of 25 largest cable channels are owned by five first tier media firms.
  These firms, between their cable and broadcasting companies, reach over 90 percent of the 18-49 year old television audience. 

What about the Internet?  Only 4 percent of respondents regarded the Internet as their most frequent source for local news. 
  Access to broadband internet remains limited.  

· 58 percent of all households have no broadband Internet access at home.  

· 25 percent of all households had no choice of broadband providers, and less than 39
percent of households had more than one choice of broadband provider.

· Among those who listed the Internet as their first or second most frequent source of local news, 51 percent of the visited websites were affiliated with a traditional media outlet.
· Only 17 percent of the websites visited were not affiliated with a traditional media outlet. .
  These websites include aggregator sites like Google and Yahoo, which do not report news events – they simply gather news from other sources. 

EVEN LOCAL TV STATIONS & NEWSPAPERS 

OFFER LIMITED LOCAL NEWS COVERAGE

Consumers overwhelmingly rely on local newspapers and news-producing local broadcasts as their source of local news, but these sources are scarce. 

· Consumers in most markets have access to only one or two local daily newspapers. 
 Consumers in the largest city in each county can access one local daily newspaper.
   

· In over 70 percent of all geographic markets, consumers are limited to four or fewer television broadcasters that air original local news coverage. 
,

Decades of media consolidation and the loosening of media ownership rules have contributed to the decline of independent local newspapers and television stations that focus on local news coverage.  

· Since 1975, two-thirds of newspaper owners have been forced out of business or absorbed into larger corporations.  Today, fewer than 300 of the nation’s 1,500 daily papers are still independently owned. 
 
· 17 dominant newspaper chains like Gannett, Knight-Ridder, and the Tribune Company, own 80 percent of America’s newspapers. 
 More than half of all newspaper markets are dominated by a single paper.
 

CONSOLIDATION OF LOCAL MEDIA MARKETS 

DANGEROUS TO DEMOCRACY

Daily newspapers and news-producing local broadcasts must be kept from merging In order to maintain the necessary checks and balances, competition, and source diversity in local media markets.  

Pushing for the consolidation of local newspapers and television stations limits the number of diverse outlets for local news, and allows a small number of companies to dominate important decisions such as: what is local news, what slant on events is most accurate, how often to repeat previous “news” items, and the types of social and political viewpoints presented in the media.  Undue influence over local political and cultural discourse, controlled by a few dominant companies, is extremely dangerous to our democracy.

· With a television duopoly in the Champaign/Springfield, Illinois area, Nextar Broadcasting’s drive to maximize profit and reduce broadcaster costs resulted in the same on-air staff presenting virtually identical local news content under a different brand. 
 
· Television stations that own a daily newspaper or group of radio stations have often summarized and reformatted newspaper content for television broadcasts, assigned television reporters to file stories for co-owned radio stations,
 and equipped newspaper reporters with video cameras.  The resulting product is homogenized content, delivered through multiple commonly-owned outlets, with a common editorial viewpoint.
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